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1. Guidelines for video and audio 
content 

The purpose of this document is to: 

 help you decide if video or audio is the best medium for your content 
and audience. Not all material is suited to video or audio, and in 
some cases, these formats can detract from the message you are 
trying to deliver.   

 outline steps to ensuring privacy and copyright guidelines are being 
followed 

 offer best practice guidelines when creating or commissioning 
content for online video and audio. 

Online video is different  
It is important to understand the differences between online video and 
more ‘traditional’ video mediums such as television.   

Television is essentially a passive medium in which the audience has 
little control of the content and will generally watch whatever the 
channel programmers have selected.  With online video, the user has 
come to expect control of the viewing experience and the ability to 
choose what they watch, when they watch it and for how long.   

What this means in practice is that for online video to succeed it must 
engage the audience quickly and offer users tools to control their 
viewing experience. 

Purpose of video or audio content 
Aim 

It is important to consider why the information should be 
communicated via video or audio, and the purpose of the final product. 

 Why do we want to make this video or audio?  

 What are we trying to achieve? 

 Does the information need to be conveyed in video or audio format? 
– would a slideshow or still images do?  

 Does the information already exist somewhere else in another 
format? 

 Do I need to include video or will audio alone convey my message?  

 

Video and audio material is effective when the material: 

 has a clear purpose 

 is short in duration  

 contains a small number of messages that are easy for the audience 
to understand 

 supplements text-based material. 
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Audiences 

Who is the audience for this material? Are they located within 
metropolitan Melbourne, within regional Victoria or Australia, or inside 
our agency network?  

It is important to consider the demographic of the audience to 
understand: 

 the audience’s online habits, eg. do they watch video or listen to 
audio online? How often? 

 the type of access the audience has to the internet  
– what quality and length of video or audio will they be able to see? 
– is bandwidth a significant consideration? (eg. for non DEECD, rural 
audiences download/viewing of large files might not work well) 

 

Are the audience for your audio or video?:  

Internal  

 Internal staff 

 DEECD Executives 

 Other Public Servants 

 Outer Education/ECD sector

 Other stakeholders 

External  

 General Public 

 Students 

 Community Groups 

 Business 

 Local Government 

 Federal Government 

 Media 

 Victorians 

 Australians 

 Overseas residents 

 Other governments 

 English as a Second Language 
speakers 

 

Content best represented by video or audio 

Video and audio can be used effectively to: 

 enhance a person’s ability to understand or relate to a departmental 
message or strategy 

 engage with people on a more personal level 

 reach children with a variety of learning styles, especially visual 
learners, and students with a variety of information acquisition styles  

 demonstrate training and illustrate examples of best practice 

 dismantle social stereotypes. 

 

Video or audio format is not suitable when: 

 detailed information must be absorbed and understood by the 
audience 

 background information or external resources need to be 
referenced/provided. 
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Delivering the material via a text-based web page is more effective, as 
the audience can read at their own pace, and seek out and/or link to 
further information. 

 

Appropriate use of video and audio formats 
 Vodcasts or Podcasts 

A video or audio series about a particular topic (with no copyright 
restrictions) 

 Video played through a web browser 
Shorter-duration information containing a small number of key 
educational or departmental messages 

 Live streaming 
Broadcasting an event or program. 

 DVDs  
For longer video productions of higher quality including segments or 
additional features such as PDFs or PowerPoint presentations. 

 

In-house versus outsourced production 

Before starting a video or audio production contact the Online 
Communications team to discuss the details of your project.  
Email: online.comms.unit@edumail.vic.gov.au   

 

The Online Communications team can provide advice on how to 
realise the video or audio project and may have the resources to assist 
with the production. 

 

Types of video suitable for in-house production: 

 Documenting events – eg. performances, award nights, conferences, 
policy launch events 

 Promotions – eg. upcoming performances or events 

 Interviews 

 Ministerial announcements. 

 

Types of video suited for an external production company: 

 A series of educational or training programs  

 TV commercials for marketing campaigns 

 Larger creative projects 

 

Recommended video and audio durations 

Ideally, online video and audio content should be as short and concise 
as possible, as many web users will only devote a small amount of 
time to watching or listening to content delivered online. 

 

Recommended maximum durations: 

 Documented events: 20-30 min 

 Promotions: 1-3 min 

 Interviews: 2-10 min 
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 Ministerial announcements: 1-3 min 

 A series of educational or training programs: 5-30 min  

 TV commercials for campaigns: 30-60 sec 

 Larger creative projects: 10-30 min 

 Presentations and seminars: 15-60 min (may require the maximum 
unedited length of the presentation). 

 

Podcasts and vodcasts 

Approximately: 5-30 min. 

Duration of podcasts can be longer as users are able to download or 
subscribe to these formats and listen to them “offline”. Users are often 
prepared to invest more time in viewing or listening to these formats. 

Best practices for visual media  
Below are guidelines and examples for best practices when capturing 
visual media. It is not an extensive list, therefore producers of video or 
photographic material should consult the Online Communications team 
email: online.comms.unit@edumail.vic.gov.au  if they are unsure 
whether their visual material reflects the best practices of the 
department. 

 

Representing a diverse range of persons 

Though dependent on the purpose of the project, the visual media 
should attempt to capture a fair representation of:  

 people from Culturally and Linguistically Diverse (CALD) 
backgrounds 

 people and schools from different locations – regional and city areas 

 people with disabilities 

 a range of educational activities and programs 

 a range of teachers, including male and female teachers of different 
ages. 

 

Babies and baby equipment 

 When babies are filmed sleeping: 

o Babies should always be placed correctly within a cot and 
sleeping on their back, never on side or tummy 

o Pillows should not be in the cot 

o Ensure no items are obstructing their face 

o Avoid laying the baby on an adult bed. 

 Never show a baby alone - falls are a common childhood injury 

 Avoid filming babies in baby walkers 

 Do not place bouncinettes on a bench top or table 

 Ensure the harness is used in a high chair, pram or stroller 

 Check for impact absorbing floor surfaces 
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 Keep small objects out of reach 

 Check toys and equipment for loose pieces 

 Make sure any equipment meets Australian safety standards. 

 

Sun protection 

 Do not film babies under 12 months in direct sunlight 

 Ensure children outdoors in the sun are wearing sun protective 
clothing such as hats and loose, closely-woven cotton fabrics and 
shirts with a collar and long sleeves are ideal 

 If an outdoor setting is required children without protective clothing 
are shown in the shade 

 If children are swimming, they should be seen to have skin protected 
by waterproof sun creams or clothing 

See further information and resources in the Sun protection guidelines. 

hildren eating 

hould not be shown eating small hard food such as 

te age-related eating/feeding:  

t 

s or lidded cups 

rmation and resources regarding Healthy Eating

 

C

 Young children s
nuts, lollies, popcorn or pieces of raw apple or carrot – could imply a 
risk of choking or allergies. 

 Take into account appropria

o At 6 months solids are acceptable while foods should be sof
and smooth textured for younger babies 

o If drinking after 6 months use feeding cup

o Eating finger foods can be shown from about 9 months of 
age. 

See further info . 

utdoor/indoor play spaces and activities 

quate supervision or 

 warmly interacting with children or teenagers, not as 

as well-maintained and 

 fencing requirements are met for outdoor spaces (enclosed 

at have the potential to 

dirty equipment, furniture or facilities are shown 

ny equipment meets Australian Safety Standards. 

r 

 

O

 Ensure activities are being undertaken with ade
assistance 

 Show adults
mere supervisors or authority figures 

 Ensure a school or childcare is displayed 
clean 

 Ensure
by a 1.5m fence or barrier and has a closed gate) or where water is 
present - fishponds, aquariums or birdbaths 

 No equipment, furniture or tools are left out th
cause an accident 

 No broken, worn or 

 Ensure indoor spaces have rails, guards and other safety fittings 

 No presence of toxic plants and materials in areas accessible to 
children 

 Ensure a

See further information and resources in the Design Guide fo
Victorian Children Services. 
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Play equipment 

 Ensure any equipment meets Australian safety standards 

nly use equipment appropriate for their age, 

e of 

ages do not convey common outdoor play 
azards such as: 

rd 

sing bicycle handle grips 

brittle broken plastic or splintered play equipment. 

emoval or replacement 

s above 

t cause collisions and interrupt play. 

s

 Ensure children o
strength and coordination 

 Good practice includes showing children how to use each piec
equipment safely. 

 

Be careful that the im
h

 slip or trip hazards; for example, sand on pathways or other ha
surfaces 

 lack of equipment maintenance; for example: 

o mis

o faulty cleats in boards or ladders 

o 

 damaged or weathered equipment awaiting r

 inappropriate use of equipment; for example, metal spade
shoulder level 

 climbing equipment placed on, or adjacent to, hard surfaces 

 traffic areas tha

 

Refer to Outdoor play guide for Victorian children’s service  or 
laygrounds and Recreation Association of Victoria (PRAV)P  for 

Do not use items that imply support for a company or product 

nies if you want to use a 

ined from all people appearing 
with the consent covering ‘non 

 
age of a child under the age of 18 years. Similarly, you need to seek 

ecording authorisation forms can be downloaded from the 
Communications Tools and Services page

specific information about playground equipment including swings, 
slides, runways, carousels or rocking equipment. 

 

Commercial products and brands 

 

 Obtain written permission from compa
company logo – eg. on closing credits. 

Privacy permission 
Consent or permission needs to be obta
video and audio published online 
exclusive use’ to broadcast across all channels – web, DVD, etc. 

 

You must seek permission of the parent/guardian to reproduce an
im
the permission of independent students and adults if you wish to 
reproduce their image.  

 

Forms  

R
 on eduGate. External 
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contractors should arrange for these forms through their DEECD 

hen dealing with issues of privacy and in seeking permission from 
dividuals to record, the overarching principle is the notion of relativity. 

n merits weighing up the 

 a 
be concerned about how their video 

age is used.  

nt of time person is on camera 

ger 

contact person.  

Permission to reproduce images is restricted those government 
agencies listed in the permission forms.  

 

When to seek privacy permission  

W
in
Each case needs to be judged on its ow
footage and the circumstance. 

 

More attention should be given to gathering permissions if there is
greater likelihood someone will 
im

The following risk-based matrix could be used to help you determine 
what level of consent is required: 

 

Amou 

Brief Lon

No signed consent 
required 

Opt-out may be 
sufficient 

R
is

k 
so

m
e

on
e 

pr
iv

ac
y/

 p
er

m
is

co
nc

er
ns

 

w
ill

 h
a

si
on

 

   
  

  L
ow

 

ve
 

H
ig

h 
  

  
  

   
   

  

Opt-out may be Signed consent is 
sufficient required 

 

Cont

ou s  edit, manipulate or selectively use video images 
ithout the written consent of the individual to give an impression of 

ther than fact. 

ou should attempt to get formal permission from all people being 
med. A consent form should explain how the video footage will be 

e broadcast. It can be used to record the 
re. 

aterial. 

here are times when it is impractical to obtain signed consent forms 
om individuals. It is also not an effective use of time to require lots of 

nsent forms when there is only a small chance 
they will appear in the final video. Such instances could include crowd 

ext 

hould notY
w
anything o

 

Formal permission 

Y
fil
used and where it will b
purpose of the filming and how the footage may be used in the futu

 

Occasions where a signed consent form would be used include one-
on-one interviews or where individuals have a significant role in the 
m

 

Opt-out permission 

T
fr
people to complete co
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shots at an invitation-only event, a ministerial launch, or of people 
within a workplace.  

 

For these occasions, when there might be an expectation of privac
is a good idea to do your b

y, it 
est to try and let people know they might be 

y do not want to appear on camera then they can let you 
now. One way to do this is before the event with a statement on the 

e Information Privacy Act 2000 preventing you 
ming people in public, as long as you do not disclose personally-

 (refer Fact Sheet on Images and Privacy

filmed. If the
k
invitation. Another way is to place signs at the entrance to the event. A 
third way is to have the MC make an announcement before 
proceedings begin.  

 

Public crowd shots 

There is nothing in th
fil
identifiable information  

rian Privacy Commissioner).  

garten/child care manager  
an organise permissions on your behalf with the parent/guardian of a 

y seek the permission of 
tly with them. 

published by the Victo

 These guidelines are designed to give general guidance only; it 
should not be relied on as legal advice. 

 

How to seek privacy permission 

The principal of a school or relevant kinder
c
child under the age of 18 years. You ma
independent students and adults direc

 

See the DEECD recording authorisation forms for:  
 Parent/ guardians recording authorisation  

 Independent student recording authorisation  

 unit commissioning 
 and store recording authorisation 

dea is made tangible through publication, the originator or 
copyright holder has certain rights and liabilities with respect to the 

ght to use, manage, possess, 
e publication or work.  

s, websites, 
screenplays and scripts 

as photographs, illustrations, paintings and maps 

 dramatic performances such as live plays 

 Adult recording authorisation.  

 

It is the responsibility of the DEECD business
or shooting the video to gather
forms. 

Copyright permission 
When an i

work. In particular, they have the ri
exclude and derive income from th

 

A work can include: 

 written works such as books, pamphlets, articles, report

 artistic works such 

 musical pieces, including both the music and any accompanying 
lyrics 

 video and sound recordings 
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 some portions of computer programs. 

The laws of copyright protect a published work. In Australia, copyright 
 Copyright Act 1968 and (for digital 

dment Act 2006. 

 

when sound or video has been recorded and a music track owned by 
d 

n, if you have 
one-off 

ns for 
producing a work), as a general rule you should check with the 

of a work is governed under the
works, such as websites) the Copyright Amen

 

When to seek copyright permission 

Examples of where you may need to seek copyright permission are:

 when using audio track owned by someone else 

 

someone else is playing in the backgroun

 if you use an image or video file owned by someone else. 

 

While there are exceptional circumstances where copyright permission 
is not required (e.g. if the work is in the public domai
already paid a licence fee to use the work, if you have paid a 

work or if you qualify under the ‘fair use’ exclusiofee to use the 
re
Manager, Print and Online Communications Branch or the Legal 
Services Branch if you are in doubt. 

 

As a Department author, editor or reviewer, your work is also protecte
by copyright and is the property of the Department. If you believe 
another organisation or individual has copied your work without 

ng appropriate permission, contact the

d 
that 

 Legal Services Branch 
anager. 

fficer. The Copyright Officer is responsible for:  

providing guidance and advice to schools and corporate staff on 

ht 

nce fees  
ation 

e educational licences 

ment Branch can be contacted with 

seeki
M

 

How to seek copyright permission 

The Manager, Liability Management Branch is the Department’s 
Copyright O

 

copyright issues 

 managing the Department’s statutory and voluntary licences, 
including:  

o estimating the Department’s annual expenditure on copyrig
licences 

o paying lice
o liaising with the national bodies responsible for co-ordin

of th
 liaising with central government agencies in relation to the Whole-of-

Victorian-Government statutory and voluntary licences.  

The Manager, Liability Manage
copyright queries at copyright@edumail.vic.gov.au.  

 

For information about how to seek copyright permission see: 

 DEECD Intellectual Property and Copyright Guidelines  
–Section 5: Managing and using intellectual property 

Australian Copyright Council   

n 
copyright is required for material published by the Department. 
It is the responsibility of the business unit to identify whe
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2. Video production 
requirements for web 

for video production to support video to be published on the 
Department’s public website http://www.education.vic.gov.au

 

This section provides recommended formats and online requirements 

    

 

These guidelines should be given to video production teams in cases 
where the business unit will require a version of the video for the web. 
The business unit should ensure they supply a transcript of the video, 
and review the information about accessibility to see if a captioned 
version of their product is required. 

 

Information in this section includes: 

 Opening and closing screen – program ID requirements 

 Final product - production of master format  

 Final product - production of web formats 

 Final product – still images 

 Accessibility - transcript / caption requirements. 

Opening and closing screen ID requirements 
 

Opening ID (opening screen of video) 

All videos should have the following opening ID 

 
Opening ID Requirements Example 

2 seconds of black screen 

(White text on black background. 
ID to be onscreen for 5 seconds) 

TITLE 

Add SUBTITLE if appropriate 

Add DATE if relevant to content of 
video (eg. video about an event) 

2 seconds of black screen 

Program Start 

 

Lindsay Thompson Interview:  
Talking About Football 

30 June 2008 
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Closing ID (closing screen of video) 

All programs to have the following closing ID 

Closing ID 
Requirements 

Example 

1 second black 

Display video 
closing ID 

 
 

 

(White text on 

Program End 

black 
background.. 
ID to be on 
screen 5 
seconds) 
consists of 

LOGO – for 
Department of 
Education 
Employment 
and Early 
Childhood 
Development  

© Year 

 

Video formats for production 

y final pro 4 
ata DVD

 

r Progressive, with native frame rate 
d footage). They should be created 

on.  

Production of master format  

Contractor to master and suppl
and ProRes 422 (PAL) on a d

gram as .MOV in both H.26
. 

Preferred resolution:   

 1920 X 1080px (widescreen) 

 (minimum 1280 x 720px) 

 25fps

Files should be De-interlaced o
(the same frame rate as the capture
using automatic key frame selecti

Audio:   48mHz stereo 
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Production of web formats 

Contractor to also supply two versions for web publishing of the final 
he fol at: products in t lowing form

Quicktime / MP4 Version 

Quicktime (.MP4 o  .MOV) 

25 pixels  
o as original footage with maximum 

size of height 240px or width 400px) 

te: 500 kbps 

te: 25fps 

: 75 frames 

de: Multi-pass 

AC-LC 

80 kbps 

reo 

te: 24.000 kHz 

ty: Better 

g: Enable 

ze: 1450 bytes 

ax Packet Duration: 100 ms 

Optimize for Server 

r

Codec: H.264 

Size: 400x2
(else retain same aspect rati
frame 

Video Data Ra

Frame Ra

Key Frame

Encoding Mo

Audio Format: A

Data Rate: 

Channels: Ste

Sample Ra

Encoding Quali

Streamin

Max Packet Si

M

 

Production of preview images 

 vide  

which reflects the video content. 

hould be provided as either a non-compressed file eg. BMP, 

For each final product a ‘representative’ still image is required. Use 
either: 

 the first scene in the o, or

 a visual image from the video 

 

Images s
TIFF or a high resolution .JPG image. 

The aspect ratio of the still image file should replicate the aspect ratio 
of the master video format. 
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Accessibility: Transcript and caption 
requirements 
 

andatory) Transcripts (m

 All videos require at a minimu
(See below) 

 The transcript should provide text of the audio (spoken) content are 
Clear descr

m a ‘simple’ transcript of the video. 

iptions of significant 
ed to the transcript.  

 provided as .RTF (preferred) or.TXT files. 

eo is the primary means of conveying 

ory when the information conveyed in the video: 

ans of conveying the information (for example: 

deo and text being viewed together. 

ended when the information conveyed in 

o the widest possible audience (ie major 
 public resource). 

hould be supplied in addition to 

rif, eg. Verdana or Arial, 12 point (or 

required as part of the transcript. 
events should also be add

 Transcripts can be

 

Captions (mandatory if vid
the information) 

Captions are mandat

 is the primary me
instructional) or 

 the information is reliant on the vi

 

Captions may also be recomm
the video: 

 is required to be accessible t
policy, key general

 

A captioned version of each video s
non-captioned versions.  

 Captions should be white on black background. 

 Font used should be sans-se
equivalent). 
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3. Transcripts for video content 

extual version of the video content. Transcripts 
low anyone that cannot access content from web audio or video to 

ad (usually through assistive technologies 
ng 

imple transcripts are the minimum requirement, mandatory for all 

onal. 

: 

timing indicators to show when words were spoken in video 

o be published 
x the content is, 

ill suit most purposes. 

Simple Transcripts 
 

Simple transcript  

See: Appendix 6.2:  Simple Transcript  

A professional quality (time-coded) transcript is valuable but can be 
difficult to read as a document because content is broken up into so 
many small segments. We recommend that when a text transcript is 
intended the web content is chunked into larger segments (one or two 
sentences).  Breaks in the transcript can be linked to changes in visual 
scene, or natural breaks in the audio. 

 

Transcripts provide a t
al
‘read’ a text transcript inste
such as a screen reader application). Transcripts also assist in maki
content discoverable via search engines.  

Transcripts provide an important way to make web multimedia content 
accessible.  

 

Requirement 

S
video published on the Department’s website, but time-coded 
transcripts are opti

 

What should go in a transcript? 

Transcripts include

 all the spoken words in a video 

 

 additional descriptions of scene, actions that help explain the video 
content 

 additional explanations, or comments that may be beneficial (eg. 
background audio and sounds). 

 

What sort of transcript should go on the web? 

Which type of transcript we use (complex or simple) t
with the video on the web will depend on how comple
the purpose of the content, and how it can be best described in text. A 
simple transcript w
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4. Video briefing outline 
A video brief can be used to convey the details of your video project to 

who your audience is, and what they already know about this topic 

ery and ideas the video should contain. 

ns and 
deo production. 

his is a sample template brief for 

Online Communications Branch or to an external video production 
company. 

 

Take time to consider: 

 the purpose and objectives  

 the core message you want to convey to your viewers 

 

 types of imag

 

This will help the video producer to understand your expectatio
to save time during the vi

 

See: Appendix 6.1 Video Brief – t
oduction. requesting a video pr
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5. Audio production 
requirements for web 

This section provides recommended formats and online requirements 
r audio production to support audio on the Department’s public 
ebsite.   

o production teams in cases 
 for the web. 

  

pening ID (beginning of audio) 

fo
w

 

These guidelines should be given to vide
where the business unit will require a version of the audio
The business unit must ensure they supply a transcript of the audio 
material. 

Requirements for opening and closing credits
 

O

All audio files should have a header introducing the audio piece. 

 

Opening ID Requirements Example 

1 second of silence 

Introduction 

 acknowledge Department 
or Victorian Government 

 name of the speaker  

 title or context 

 Date 

Program Start 

 

“Introduction: This podcast is 
brought to you by The 
Department of Education and 
Early Childhood Development 
(DEECD). The speaker, John 
Smith is talking about innovative 
technologies at the 2010  
Student Learning Conference.” 

 

 

Closing ID (closing of audio) 

Audio file may have a closing ID. 

Closing ID Requirements Example 

Audio files may have a closing ID 
with additional information. When 
using a closing ID the opening ID 
should contain a similar line. 

“For more information about 
topics discussed please contact 
The Department of Education and 
Early Childhood Development”. 
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rmats: 

Production of audio formats 
Supply versions for web publishing in the following fo

Audio / MP3  

Preferred format: .MP3  

ile size: under 10 MB  

ere is a specific requirement for higher quality recording) 

Channels: Stereo  

F

Duration: 5 minutes  
(Longer audio files should be split up or presented as a podcast) 

Data rate:128kbps 
(Unless th

Sample rate: 22,050 Hz  encoding Quality 
nless there is a specific requirement for higher quality recording) (U

Sample size: 16 bit 

 

Transcripts for audio 
ire a (simple) transcript of the audio. 

 can be provided as .RT

 All audio files requ

 Transcripts F (preferred) or .TXT files. 

 

  





 

6. Appendixes  
6.1: Video Brief 

 

Purpose 

Why is the video being made?   

 

Context/ Theme 

What key messages or elements should the video convey? 

What is the video about? eg. An event/interview/strategy launch/keynote or ministerial address? 

 

Audience 

Who is the audience? How do you want them to perceive the video? 

 

Location  

Where will the shoot take place? 

 

Timing 

Shoot date and time 

____/____/____ at _____:_____ am/pm  Mon | Tue | Wed | Thur | Fri | Sat | Sun  

When do you require the final edit  

____/____/____ at _____:_____ am/pm  Mon | Tue | Wed | Thur | Fri | Sat | Sun 

  

Format requirements:  

Do you require copies for                    [  ] CD, [  ] DVD or [  ] web  
                                                            (tick all that apply) 

 

Essential components: 

 Who are the people to be filmed? 

 What activity will they engage in? 

 What imagery do you require? 

 What other subjects/imagery do you require to in the photos to enhance your message? eg  For example 
students properly attired in school uniforms, girls and boys together or single sex groups, ensure the 
background displays the school as well-maintained and clean 

 Are there any issues or sensitivities the video producer should be aware of? 

 How many close-ups and how many mid-range pictures- X% close-up and X% mid-range?  

 How many: a mix of small groups of 2-6 students (X%) individual students (X%) and whole class (X%)? 

 

Contact 

Person’s name, Position, Email address, Mobile or other phone number. 
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6.2: Transcript (simple): Example  
This is a modification of the complex (time-coded) transcript which may be provided by commercial video 
production houses.  It has been simplified for readability on the web.   

Lindsay Thompson Awards – 2008 Winners - Transcript 
 
File Name:  l_thompson_winners.mp4              Duration:  00:02:28 
 
VIDEO: 
Graphic on screen: Title: Lindsay Thompson Winner’s 
   Announcement @ 2008 Education Excellence Awards 
   Date: 24/07/08 
   Department of Education and Early Childhood Development Logo 
 
Lindsay Thompson standing behind lectern on stage. 
 
VIDEO: Lindsay Thompson standing behind lectern on stage. 
 
Graphic on screen: The Hon. Lindsay Thompson, AO, CMG 
   Victorian Minister for Education 1967-1979 
   Filmed at Education Excellence Awards, May 2008 
 
AUDIO: 
Now we’ve seen all sorts of improvement taking place Abbie Gordon sitting next to me tonight last year’s winner has been 
all over America and England and will go back again this year. Then there’s Jane Satchwell down in the Edithvale area 
caused much excitement by her new progressive methods for teacher parent consultation.  Then we’ve seen David 
Reynolds at Footscray Institute whose subject has been problem solving and he was telling me a week ago that he has 
enquiries from other parts of the world about his methods.  Then there’s Peter DeWatt out at Bayswood.  He’s no drip. 
 
VIDEO: Lindsay Thompson standing behind lectern on stage. 
 
AUDIO: 
He’s instituted a water preservation scheme which has led to enquiries from many parts of the world and then we’ve seen 
Heather Leary who’s spent a long time in the Cumbria region of Britain and they were so impressed by her methods that a
large English team came out recently to study Benalla Primary School which is booming under her leadership.  So it’s not 
only progressive but it’s also a means of improving our system and other parts around the world. 
 
VIDEO: Lindsay Thompson standing behind lectern on stage. 
 
AUDIO: 
(music under) I’m pleased to announce that the winner of the fellowship this year is none other than Heather Ridge. 
(applause and cheering) 
 
VIDEO: 
Lindsay Thompson standing behind lectern on stage. 
Fade to black. 
 
AUDIO: (music under) (applause) 
 
Closing ID. 
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